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| am thankful to Prof. Dr. G.Mohan Gopal,
Director, National Judicial Academy, for inviting me to take

part in discussion on ‘Consumer Rights in a Market

Economy’.






Economy:

The entire economy of the society and the
manufacturing/production activities depend upon the needs
and desires of the consumers. In a society having absolute
free market economy having abundance of availability of
goods, there may not be any need to protect the consumers.
Because, in a free market economy where the cénsumer has
abundance of choice of goods, the prices are maintained at
a reasonable rate. However, when there is shortage of
availability of goods, then, the human tendency is to earn
more and more profits, on occasions, by exploiting the
situation. Further, demand of particular goods can be
enhanced by adopting various dubious methods including
aggressive marketing. Aggressive marketing of the product
may be on occasions found to be harmful to the health of the

consumer. All these aspects are required to be controlled



Considering the prevailing situation in the country
with regard to the implementation of the laws, it is difficult to
say that the consumers are safe, as at one end there is
marketing by giving aggressive tempting advertisements and

at the other end, law enforcing agencies are weak.

Caveat emptor:

Further, economic theories and the consumption
pattern change from time to time. In the past, the concept of
caveat emptor, i.e. ‘let the buyer be aware’ was ruling the
business world. If this is accepted, then, there was no
necessity of any law for protecting the consumer, for whose
benefit the manufacturer produces articles. However, in this
multi-fold economic development and multifold increase in

consumer goods or services, protection to the consumers Is









































































































































































































